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Italy and Spain make up almost a quarter of the European Union’s total population (23.8%).
The 2 countries together imported around €36.6 billion worth of apparel in 2024, up from
€31.3 billion in 2019. They ranked fourth  and third in the EU in terms of apparel import value
in 2024.
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Figure 1: Italy and Spain enjoy warm, sunny summers and mild winters 

Source: Green Liu on Unsplash

1. Country description : Italy and Spain
Spain and Italy have separate identities, but they both have certain values that are the foundation of the
Mediterranean ‘lifestyle’. They have a similar approach to work-life balance, and both cultures see leisure time
and social connections as important. Socialising outside is a high priority for people in both countries.

Business in both countries depends on personal relationships and trust. People prefer to do business with people
they know and like. Building good relationships is very important. It is essential to get to know a potential
business partner before talking about business. Spending time on building relationships is often more important
than keeping to strict schedules.

Source: World Population Review, 2025

2. What makes Italy and Spain interesting markets for apparel? 
Italy and Spain have the third and fourth-largest populations in the EU and are the 25th and 32th-largest
countries in the world. Combined, they represent more than a fifth (20.3%) of all apparel imported into the
European Union in 2024. This is just 1.4% less than Germany, which is the most populated country in the EU and
also the world’s second-largest importer of apparel, behind the US.
Table 1: Top-20 EU countries by population 2025; ranked by import value 2024 and share of EU imports

https://unsplash.com/@greenliustudio?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
https://unsplash.com/photos/a-group-of-people-sitting-at-tables-next-to-a-body-of-water-WKfDBaHZadI?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
https://worldpopulationreview.com/countries


CountryCountry
PopulationPopulation
(million)(million)
20252025

RankRank
(world)(world)
populationpopulation
20252025

Rank EURank EU
populationpopulation
20252025

Share ofShare of
EUEU
apparelapparel
importsimports
20242024

RankRank
apparelapparel
importimport
valuevalue
(EU)(EU)
20242024

Germany 84.0 19 1 21.7% 1

France 66.6 23 2 12.9% 2

Italy 59.1 25 3 9.5% 5

Spain 47.8 32 4 10.9% 3

Poland 38.1 42 5 8.1% 6

Romania 18.9 69 6 1.5% 14

Netherlands 18.3 71 7 9.9% 4

Belgium 11.7 83 8 3.9% 8

Sweden 10.6 91 9 2.6% 10

Czechia 10.6 92 10 2.2% 11

Portugal 10.4 93 11 1.7% 12

Greece 9.9 95 12 1.2% 15

Hungary 9.6 97 13 0.9% 18

Austria 9.1 99 14 3.9% 7

Bulgaria 6.7 110 15 0.5% 21

Denmark 6 114 16 2.7% 9

Finland 5.6 118 17 0.7% 19

Slovakia 5.4 123 18 1.1% 16

Ireland 5.3 125 19 1.6% 13
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Croatia 3.8 130 20 1.0% 17

Sources: Trademap, World Population Review, 2025

Together, Italy and Spain imported around €36.6 billion worth of apparel in 2024, up from €31.3 billion in 2019.
This is equal to 5.5 billion units of clothing (down from 5.6 billion). Of the total value of imports in 2024, 49.5%
was trade in knitted/woven apparel (up 2.5% since 2019) and 50.5% was in non-knitted/woven apparel (down
2.5% since 2019). During the same period, the market grew by an average of 3.2% per year. 

Source: Eurostat, 2025

Italy and Spain are strong apparel markets despite lower purchasing power
Compared to Western and Northern European countries in the EU, Italy and Spain have lower GDP per capita
(12th and 14th of the 27 countries) and lower average wages (12th and 13th). This does not, however, mean
that apparel import prices are lower as well. The average price paid by Italy and Spain for apparel imported
from developing countries is higher than that paid by 5 of the other top-10 EU apparel importers.

According to Eurostat’s 2024 data, in 2022, Spanish people spent an average of just 3.5% of their total
expenditure on clothing and footwear. This is the second-lowest among the 10 largest European importers of
apparel. It is also well below the EU average of 4.3%.

Spanish local consumption is low. Inditex, the world’s largest fast fashion retailer, makes up a large part of
Spain’s imports. They run 6 fashion brands: Zara, Massimo Dutti, Bershka, Pull & Bear, Stradivarius and Oysho.
Inditex has 6,477 stores in 95 markets and sells online in 214 markets. 14 of Inditex’s 15 warehouses are
located in Spain.

According to global consultancy company Kantar, 5 out of 6 Inditex apparel brands as well as international
apparel brand MANGO are amongst Spain’s 15 largest brands across all sectors. Zara tops the list. It had a
brand value of $33.9 billion (USD) in 2025. Zara and Massimo Dutti reported a year-on-year change in value of
36% and 50% respectively in 2025. 

Italians, on the other hand, spent an average of 5.7% of their total spending on clothing and footwear. This is
the highest of the 10 largest European importers of apparel.

Italy is a global leader in the fashion industry. It is known for its high quality, design, craftsmanship and luxury
brands. The country has a long tradition of manufacturing apparel. It is the second-largest sector in Italy after
tourism. Fashion is an important part of Italian culture. Italians appreciate and recognise beauty and quality in
all aspects of life and believe that dressing well shows respect to others. 

Table 2: 2024 average unit prices paid by Italian and Spanish importers

https://www.trademap.org/
https://worldpopulationreview.com/countries
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Purchasing_power_parities_and_GDP_per_capita_-_preliminary_estimate
https://www.oecd.org/en/data/indicators/average-annual-wages.html
https://ec.europa.eu/eurostat/databrowser/view/NAMA_10_CO3_P3__custom_6622674/default/table?lang=en&page=time:2018
https://ec.europa.eu/eurostat/databrowser/view/NAMA_10_CO3_P3__custom_6622674/default/table?lang=en&page=time:2018
https://www.kantar.com/campaigns/brandz/spain
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differencedifference
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apparelapparel
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from EU)from EU)

CountryCountry
Intra EUIntra EU
averageaverage
priceprice
20242024

Intra EUIntra EU
5-year5-year
priceprice
changechange

DCDC
averageaverage
priceprice

5-year5-year
priceprice
changechange

  

Germany €9.45 €1.50 €4.49 €0.53 €4.96

France €9.43 €2.42 €5.23 €0.52 €4.20

Spain €11.11 €3.93 €5.05 €0.21 €6.06

Netherlands €14.19 €4.90 €4.12 €0.41 €10.07

Italy €9.98 €1.80 €4.73 €0.30 €5.25

Poland €9.32 €1.61 €2.38 €0.42 €6.94

Austria €11.65 €2.16 €3.33 €0.56 €8.32

Belgium €8.82 €0.54 €5.12 €1.65 €3.70

Denmark €11.39 -€0.26 €5.27 -€0.17 €6.12

Sweden €15.66 €4.29 €4.51 €0.18 €11.15

Source: Eurostat, 2025. Calculated by dividing value by volume.

Real disposable income and household consumption are expected to increase in both Italy and Spain. This is
because of employment growth and recovering real wages. Inflation in Italy is forecast to increase from 1.1% in
2024 to 1.8% in 2025, but then fall to 1.5% in 2026. Inflation in Spain is forecast to fall from 2.9% in 2024 to
1.9% in 2026.

Table 3: The 10 largest EU apparel importers 2024, with developing country share of imports and average
annual growth

https://economy-finance.ec.europa.eu/economic-surveillance-eu-member-states/country-pages/italy/economic-forecast-italy_en
https://economy-finance.ec.europa.eu/economic-surveillance-eu-member-states/country-pages/italy/economic-forecast-italy_en
https://economy-finance.ec.europa.eu/economic-surveillance-eu-member-states/country-pages/spain/economic-forecast-spain_en
https://economy-finance.ec.europa.eu/economic-surveillance-eu-member-states/country-pages/spain/economic-forecast-spain_en
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Germany 39.1 3.6% 47.6% 2.0% -4.0% 66.0% -2.7

France 23.2 1.9% 44.7% 1.4% -1.1% 60.8% 2.9

Spain 19.6 2.8% 63.6% 0.7% -6.8% 79.5% 1.2

Netherlands 17.9 2.7% 61.2% 2.6% -0.4% 84.8% 4.3

Italy 17.0 3.8% 43.7% 0.7% -7.0% 64.0% -3.2

Poland 14.6 14.7% 29.3% 12.3% -3.4% 61.9% -3.8

Austria 7.1 3.7% 12.4% -1.9% -3.9% 33.2% -7.1

Belgium 7.0 -2.6% 47.0% -5.1% -6.5% 60.6% -12.7

Denmark 4.7 3.6% 30.4% 3.0% -1.9% 77.0% -1.2

Sweden 4.6 2.8% 50.5% 2.3% -1.3% 78.4% 4.5

Source: Eurostat, 2025

Sourcing from developing countries is established – Spain continues to
diversify
Spain gets up to 63.6% of its apparel imports by value from developing countries (79.5% by volume). This is
more than any other EU country except the Netherlands. The share of import value from developing countries is
almost 20% higher than the EU average (43.9%). The share of import volume from developing countries is more
than 15% higher than the EU average (63.1%). But Italy’s sourcing from developing countries is in line with the
EU average at 43.7% (value) and 63.9% (volume). 

Albania and Tunisia have traditionally been important sourcing destinations for Italy. This is because of their
geographic proximity and historical ties. For similar reasons, Morocco has long been an important sourcing
destination for Spain. But all of these countries are losing market share.

Between 2019 and 2024, of the top-10 importers, Italy and Spain recorded the largest drop in the share of
apparel purchased from developing countries by value (7% and 6.8%). At the same time, the volume share of
Italy’s developing-country imports fell by 3.2%. Spain’s went up by 1.2%. 

Türkiye lost the biggest market share of Spain’s imports, falling by 6.8% between 2019 and 2024. Developing-
country exporters to Spain that increased their share of exports included Bangladesh (by 0.8%), Cambodia
(2.1%), Pakistan (0.8%) and Vietnam (0.7%).

No developing-country exporters to Italy increased their share of exports by a lot between 2019 and 2024.
China lost up to 3.5% of its share by value between 2019 and 2024. But other EU countries, like Spain, the
Netherlands and Germany, all gained significant shares (3%, 2.9% and 1.5%, respectively). 

Italy’s statistics hide the fact that much of the country’s apparel imports from other EU countries are re-exports



made in developing countries. This means that this portion is not in direct competition with imports from
developing countries. China is still Italy’s top exporter of apparel. This is mostly because of Italian fashion’s
requirements for high-quality raw materials, innovative techniques and skilled craftsmanship. 

Table 4: Italian and Spanish apparel imports: major exporters (share of value)

CountryCountry Major exportersMajor exporters
(% share)(% share)

Top DC (% shareTop DC (% share
of all exports)of all exports)

Top EU exportersTop EU exporters
(% share of all(% share of all
exports)exports)

Italy • China (13%)
• Spain (12.1%)
• France (8.7%)
• Bangladesh (8.3%)
• Netherlands
(7.5%)
• Germany (6%)

• China (13%)
• Bangladesh (8.3%)
• Tunisia (3.2%)
• Türkiye (2.9%)
• Sri Lanka (2.2%)
• Albania (1.9%)

• Spain (12.1%)
• France (8.7%)
• Netherlands (7.5%)
• Germany (6%)
• Romania (4.1%)
• Belgium (4.1%)

Spain • Bangladesh
(15.3%)
• China (15%)
• Morocco (8.4%)
• Italy (7.5%)
• Türkiye (6.6%)
• Cambodia (6%)

• Bangladesh
(15.3%)
• China (15%)
• Morocco (8.4%)
• Türkiye (6.6%)
• Cambodia (6%)
• Pakistan (3.8%)

• Italy (7.5%)
• France (5.8%)
• Netherlands (5.7%)
• Germany (5%)
• Portugal (3.6%)
• Belgium (2.7%)

Source: Eurostat, 2025

Italian and Spanish fashion brands add value through design and innovation
Italy’s textile and clothing sector is made up of 40,000 companies and employs 400,000 people. It has a
turnover of around €64 billion. To keep its position, the sector continuously invests in technology, infrastructure,
innovation and quality. 

Spain’s textile and clothing sector is smaller (around 7,600 companies, employing 45,000 workers). It is
especially focused on textile machinery and sustainable material technologies. 

Suppliers that work with Italian and Spanish brands have access to the latest knowledge, materials, technical
innovation and design insights. These drive global fashion and sustainability trends.

Tips: 

Fashion consumers in these countries are sharp. Even if you target the low price/budget segment, you
may need to achieve a higher quality level than many other EU countries.

If you target the Italian or Spanish markets, invest in building up the language capabilities of key
personnel who will work closely with the buyers and technicians. Make sure they have a good
understanding of Italian and Spanish cultures. 

https://www.knittingindustry.com/italian-textiles-unite-for-sustainability-and-innovation/#:~:text=Innovation%2C%20sustainability%2C%20circularity%2C%20training%2C%20and%20credit%20are,policy%20for%20the%20textile%20and%20clothing%20sector.
https://www.knittingindustry.com/italian-textiles-unite-for-sustainability-and-innovation/#:~:text=Innovation%2C%20sustainability%2C%20circularity%2C%20training%2C%20and%20credit%20are,policy%20for%20the%20textile%20and%20clothing%20sector.


3. Which apparel items offer the most opportunities on the Italian
and Spanish markets? 
Trousers and shorts, knitwear, outerwear and T-shirts are the most common product categories that developing
countries export to Italy and Spain. Together, these 4 categories have an import value of €11.8 billion (2024)
from developing countries. This is almost 60% of all apparel exports from developing countries to Italy and
Spain.

The fastest-growing apparel categories exported by developing countries are ensembles, followed by sports
and active wear;
Both the outerwear and trousers and shorts categories are growing at average or below average growth
rates for all apparel from developing countries;
China’s market share of developing-country imports dropped for all categories except knitwear and T-shirts
(by between 0.2% and 4.1%). This means there are opportunities for other developing-country suppliers. The
highest drops happened in the sports and activewear, underwear and nightwear and outerwear categories; 
Sourcing is already spread out for many categories, especially for T-shirts, trousers and shorts, and shirts
and blouses. China has a market share of more than 30% of developing-country exports to Italy and Spain in
the sports and activewear, outerwear, suits and jackets, and knitwear categories. These categories have
more complex and technical products or require high-quality raw materials.

Table 5: Italian and Spanish imports from developing countries by product category; price developments; top
exporters

ProductProduct
categorycategory

ValueValue
2024 2024 

5-year5-year
averageaverage
growthgrowth

20242024
averageaverage
priceprice

5- year5- year
priceprice
changechange

TopTop
developingdeveloping
countrycountry
exportersexporters
(market share(market share
of DC importsof DC imports
change 5change 5
years)years)

Trousers &
shorts

 €4.6 bn 0.7% €6.67 €0.49 • Bangladesh
(3.6%)
• Pakistan
(2.6%)
• China (-0.5%)
• Türkiye
(-7.5%)
• Cambodia
(3%)
• Morocco
(-0.5%)



ProductProduct
categorycategory

ValueValue
2024 2024 

5-year5-year
averageaverage
growthgrowth

20242024
averageaverage
priceprice

5- year5- year
priceprice
changechange

TopTop
developingdeveloping
countrycountry
exportersexporters
(market share(market share
of DC importsof DC imports
change 5change 5
years)years)

Knitwear  €2.8 bn 2.7% €6.44 €0.59 • China (3.5%)
• Bangladesh
(-1.4%)
• Türkiye
(-4.2%)
• Cambodia
(-1%)
• Pakistan
(2.4%)
• Morocco
(1.3%)

Outerwear  €2.4 bn 0.5% €16.61 €1.26 • China (-3.8%)
• Bangladesh
(0%)
• Cambodia
(8.3%)
• Vietnam
(0.8%)
• Myanmar
(-4.1%)
• Morocco
(-0.8%)

T-shirts  €1.9 bn 0.8% €2.44 €0.25 • Bangladesh
(4.9%)
• Türkiye
(-2.4%)
• China (1%)
• India (-2.3%)
• Morocco
(-0.5%)
• Tunisia
(-0.4%)



ProductProduct
categorycategory

ValueValue
2024 2024 

5-year5-year
averageaverage
growthgrowth

20242024
averageaverage
priceprice

5- year5- year
priceprice
changechange

TopTop
developingdeveloping
countrycountry
exportersexporters
(market share(market share
of DC importsof DC imports
change 5change 5
years)years)

Shirts &
blouses

 €1.7 bn -2.8% €6.49 €0.79 • Bangladesh
(4.4%)
• Morocco
(3.1%)
• China (-0.4%)
• India (0.5%)
• Türkiye
(-10.1%)
• Cambodia
(2%)

Dresses &
skirts

 €1.5 bn -1.5% €8.31 €0.45 • China (-0.2%)
• Morocco
(0.6%)
• Türkiye
(-10.1%)
• Bangladesh
(3.5%)
• India (1.9%)
• Cambodia
(4.2%)

Underwear &
nightwear

 €1.3 bn 2.7% €2.23 €0.14 • China (-4.1%)
• Sri Lanka
(0.5%)
• Bangladesh
(6.3%)
• India (-1.6%)
• Cambodia
(1.2%)
• Albania
(-0.9%)



ProductProduct
categorycategory

ValueValue
2024 2024 

5-year5-year
averageaverage
growthgrowth

20242024
averageaverage
priceprice

5- year5- year
priceprice
changechange

TopTop
developingdeveloping
countrycountry
exportersexporters
(market share(market share
of DC importsof DC imports
change 5change 5
years)years)

Suits &
jackets

 €739.0
m

2.6% €16.41 €1.11 • China (-1.9%)
• Morocco
(8.5%)
• Bangladesh
(2.6%)
• Vietnam
(0.9%)
• Cambodia
(1.3%)
• Tunisia
(-0.2%)

Babywear  €426.9
m

-6.8% No data No data • China (-0.4%)
• Bangladesh
(2.3%)
• India (5.6%)
• Türkiye
(-2.9%)
• Morocco
(-2.8%)
• Cambodia
(0.3%)

Sports &
active wear

 €399.9
m

4.6% €4.97 €0.27 • China (-5.7%)
• Bangladesh
(0%)
• Vietnam
(1.6%)
• Cambodia
(-2.7%)
• Morocco
(2.2%)
• Tunisia
(-0.3%)



Source: Eurostat, 2025

Trousers and shorts
The largest product category is trousers and shorts. It grew, on average, by 0.7% each year between 2019 and
2024. It makes up 23.2% of all Italian and Spanish apparel imports from developing countries. At €6.67, the
average import unit price of trousers and shorts from developing countries is €0.02 lower than the EU average.
This price has increased by €0.49 over the past 5 years. 

Figure 4: Trousers and shorts are the largest import category into Italy and Spain from developing nations

Source: Duminda Perera on Unsplash 

This is a volume category. Bangladesh is the largest developing-country exporter. It has a 28.7% share, which
grew by 3.6% between 2019 and 2024. Denim is an important niche market in this segment. In 2024, denim
made up almost 30% of the total value of trousers and shorts imports to Italy and Spain from developing
countries.

The European Union is at the centre of global efforts to make denim more sustainable. Spanish and Italian
companies are supporting this through technical innovation. For example, Italian premium denim fabric
producer Candiani has developed COREVA™. This is the world’s first biobased and compostable stretch denim
fabric. It solves the problem of what to do with stretch denim at end-of-life. The company also uses regenerative
cotton certified by regenagri®, and post-industrial and post-consumer recycled denim.

Dry Indigo-dyed denim is a technique developed by Spanish denim fabric producer Tejidos Royo. It saves 100%
of water, and uses 89% less chemicals and 65% less energy than traditional denim. 

Spanish technology manufacturer JEANOLOGIA offers sustainable solutions for denim finishing. These solutions
get rid of harmful processes for workers, use less water and chemicals, and stop the discharge of chemicals into
the environment.

Denim-focused brands from Italy and Spain include Diesel (Italy), Versace (Italy), Brioni (Italy,) Lois (Spain), Pepe
Jeans (Spain), Companion Denim (Spain) and Garcia (Spain). 

For many other fashion brands and retailers (including Spain’s Inditex and Mango), denim is an important part of
their main collections.

Knitwear
The knitwear category grew by 2.7% on average every year between 2019 and 2024. It makes up 14.3% of all
Italian and Spanish apparel imports from developing countries. At €6.44, the average import unit price of
knitwear from developing countries is €0.36 lower than the EU average. This has increased by €0.59 over the
past 5 years. 

Italy has a strong tradition of manufacturing high-quality knitwear using yarns like cashmere, wool and silk. Both
Italy and Spain produce high-quality wool and wool products locally. Italian and Spanish consumers value high-
quality knitwear made with premium raw materials. This preference applies to other types of yarns too. China is
the largest developing-country exporter of knitwear. It has a share of 36.8% of developing-country imports. This
number increased by 3.5% in the 2019–2024 period.

The second-largest exporter is Bangladesh, with a 24.1% share (a 1.4% reduction since 2019). This country

https://unsplash.com/@duminda?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/a-person-standing-on-a-bridge--1xw3wE1Ju8?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://www.candianidenim.com/en
https://regenagri.org/
https://www.texintel.com/eco-news/tejidos-royo-waterless-denim-dyeing-process-adopted-by-gap-and-wrangler#:~:text=Tejidos%20Royo%20Waterless%20Denim%20Dyeing%20Process%20Adopted%20By%20Gap%20And%20Wrangler.&text=The%20innovative%20new%20process%2C%20called%20Dry%20Indigo%C2%AE%2C,traditional%20slasher%20indigo%20(or%20sheet%20dyeing)%20process.
https://tejidosroyo.com/#denim
https://www.jeanologia.com/about-us/
https://uk.diesel.com/en/
https://www.versace.com/gb/en/jeans-couture/
https://www.brioni.com/en/gb/ca/denim
https://loisjeanstore.com/pages/about-us
https://www.pepejeans.com/en_gb/
https://www.pepejeans.com/en_gb/
https://companiondenim.com/
https://www.wearegarcia.com/jeans


servies the budget and middle market in both countries.

Knitwear made from synthetic fibres makes up the highest share of the import market, followed by knitwear
made from cotton. Respectively, these make up 44.8% and 42.8% of the total value of knitwear imports to Italy
and Spain from developing countries in 2024.

Italian and Spanish knitwear-focused brands include Loro Piana (Italy), Brunello Cucinelli (Italy), Missoni
(Italy), Malo (Italy), Maglificio Gran Sasso (Italy), Babaà (Spain), Yerse (Spain), L’Envers (Spain) and Floca
(Spain).

Outerwear
The outerwear category includes overcoats, car coats, cloaks, anoraks (including ski-jackets), wind jackets and
similar articles. Outerwear makes up 12.2% of all Italian and Spanish apparel imports from developing countries.
It grew by 0.5% on average each year between 2019 and 2024. The average import unit price of outerwear from
developing countries is €16.61 (€0.88 higher than the EU average). This is a 5-year increase of €1.26. 

China is still the largest developing-country exporter by far with a 42.1% share. But this share is going down, by
3.8% in the 2019–2024 period. Bangladesh is the second-largest exporter with an 11.1% share. This has been
stable since 2019. Production is moving away from China and there is potential for further growth. This means
that outerwear offers opportunities for skilled manufacturers that have access to well-developed supply
networks for outerwear fabrics. Cambodia has already gained 8.3% market share since 2019.

Almost 75% of outerwear products imported into Italy and Spain from developing countries are made from
synthetic fibres. Many outerwear products use a lot of synthetics to improve performance and functionality.
Using synthetic materials can help, for example, with durability, water resistance, breathability and wind
resistance. Synthetics have a clear negative environmental impact during production, use and disposal. This is
why the industry is focusing more on developing recycled synthetic fibres, like the following branded recycled
fibres.

ECONYL® by Aquafil S.P.A (Italy) is a regenerated nylon yarn made from fishing nets, fabric scraps, carpet
flooring and industrial plastic waste. It has the same properties, performance and quality as new nylon. Aquafil’s
2024 sustainability report shows that around 1,900 brands use ECONYL® and that revenue growth
from ECONYL® sales grew by 6.9% between 2019 and 2024.

SEAQUAL (Spain) is a recycled polyester yarn made from ocean plastic waste. Until now, 2,500 brands and
manufacturers from more than 80 countries have joined the SEAQUAL Initiative.

Internationally well-recognised brands from Italy and Spain that produce outerwear include: Ecoalf (Spain), Zara
(Spain), Massimo Dutti (Spain), Mango (Spain), Bershka (Spain), Stradivarius (Spain), Desigual (Spain), Pull &
Bear (Spain), Diesel (Italy), OVS (Italy), Benetton (Italy), Max Mara (Italy) and Stone Island (Italy).

Companies specialising in outdoor wear (including outerwear for outdoor activities) include: Montura (Italy), La
Sportiva (Italy), Salewa (Italy), Ternua (Spain), Trangoworld (Spain) and Izas (Spain).

T-shirts
T-shirts make up 9.7% of all Italian and Spanish apparel imports from developing countries. The category grew
by 0.8% each year on average between 2019 and 2024. The average import unit price of a T-shirt from a
developing country is €2.44 (€0.29 lower than the EU average). This is a 5-year increase of €0.25.

Bangladesh is the largest developing-country exporter with a 46.4% share. This is an increase of 4.9% since
2019. Türkiye is the second-largest, with a 14% share, down from 16.4% in 2019. This segment is very
competitive. Niches include T-shirts made with sustainable fibres, such as organic and recycled cotton. You can

https://uk.loropiana.com/en/woman/royal-lightness
https://shop.brunellocucinelli.com/en-gb/?_gl=1*69vsml*_up*MQ..*_gs*MQ..&gclid=CjwKCAjwgb_CBhBMEiwA0p3oOCLSMLbzpXZnJw_wUTVkUoA74Y-8Vb4aamaqai-k-n8vAFEYOWpqbBoCzfgQAvD_BwE&gclsrc=aw.ds&gbraid=0AAAAADRHQgdPjDQIyliAlSgwaWlCUE7tv
https://www.missoni.com/en-gb/
https://malo.it/en/pages/made-in-malo
https://www.gransasso.it/it/
https://babaa.es/
https://www.yerse.com/sweaters-and-cardigans-spring-summer-2025
https://www.lenversfashion.com/?srsltid=AfmBOoo-IypXVbp-fxMx9LTgbIl_2YMBvuf3bU-aP8VJVMJAhwbbTQwI
https://floca.es/?srsltid=AfmBOor5sgTBPoDQFIAkO-1r_XcGNFwbuIKtzrQAUKUWv749Rqp3cKiV
https://www.aquafil.com/assets/uploads/AQUAFIL_SUST-REPORT_2024_ENG.pdf
https://www.seaqual.org/
https://ecoalf.com/en-gb?srsltid=AfmBOorFDYj6EVGMwq3LR3rB3MhkuTdjbISAX2FX7GGGSiZY21pmdmPj
https://www.massimodutti.com/
https://shop.mango.com/
https://www.bershka.com/
https://www.stradivarius.com/
https://www.desigual.com/
https://www.pullandbear.com/
https://www.pullandbear.com/
http://www.diesel.com/
https://www.ovsfashion.com/
https://world.benetton.com/
https://world.maxmara.com/
https://www.stoneisland.com/en-gb/?utm_source=google&utm_medium=cpc&utm_campaign=LOWER_PURC_EMEA_UK-EN_ALW_ADW_BRAN-EXA_SRC&gclsrc=aw.ds&gad_source=1&gad_campaignid=19722102655&gbraid=0AAAAAovyiqOYkXIMNhlQJ5PXX-fzN1wks&gclid=CjwKCAjw49vEBhAVEiwADnMbbPN7r1PTwam-jFq7S3dzg2tl80IhTAifgLe9Ao7zPxMHBwcECYKPJhoCsA0QAvD_BwE
https://www.montura.com/en-ne
https://www.lasportiva.com/en/pebax
https://www.lasportiva.com/en/pebax
https://www.salewa.com/en-gb
https://www.ternua.com/com/
https://www.trangoworld.com/en?srsltid=AfmBOopsSmChP-aPIIN8WCQ7BgB3uEIu8eUglPj0bZFIrOLoG9kCTktc
https://www.izas-outdoor.com/


also focus on higher-end T-shirts that use alternative fibres (like linen) and T-shirts woven with finer yarns. 

Spanish company Recover™ is the global leader in mechanically recycled cotton. 

Italian and Spanish brands that focus on quality basics like T-shirts include Ecoalf, Massimo Dutti
(Spain), TwoThirds (Spain), Minimalism Brand (Spain), Weekend Max Mara (Italy) and Falconeri (Italy).

Shirts and blouses
Shirts and blouses make up 8.6% of all Italian and Spanish apparel imports from developing countries. The
category went down by 2.8% on average each year between 2019 and 2024. The average import unit price of
shirts and blouses from developing countries is €6.49 (€0.20 lower than the EU average). This is a 5-year
increase of €0.79. 

Bangladesh is the largest developing-country exporter with a 25.7% share. This is an increase of 4.4% since
2019. Morocco is the second-largest with a 15.9% share, up from 12.8% in 2019. 

Underwear and nightwear
Underwear and nightwear make up 6.7% of all Italian and Spanish apparel imports from developing countries.
The category grew by 2.7% on average each year between 2019 and 2024. The average import unit price of
underwear and nightwear from developing countries is €2.23 (€0.12 higher than the EU average). This is a 5-
year increase of €0.14. 

China is the largest developing-country exporter with a 26.5% share. This is a decrease of 4.1% since 2019. Sri
Lanka is the second-largest with a 21% share, up from 20.5% in 2019. 

Italian and Spanish specialist women’s lingerie and sleepwear brands offer classic, elegant, well-made pieces
made with premium materials. Luxury brands in this segment include: La Perla (Italy) and Andrés Sardá (Spain),
premium brands include Marie-Jo (Italy), Cosabella (Italy) and Selmark (Spain). Middle market brands
include Intimissimi (Italy) and Women'secret (Spain).

In the men’s underwear and sleepwear segment, luxury brands include Versace (Italy), Dolce & Gabbana (Italy)
and Zegna (Italy). Premium brands include Emporio Armani (Italy). Middle market brands include Intimissimi
Uomo (Italy), Giulio (Spain) and Calzoncillos Abanderado (Spain).

Tips:

Denim manufacturers should find out about the latest trends in sustainable dyeing and finishing
techniques. Look into innovators from Spain and Italy as they are most likely to have their innovations
and technologies adopted by Spanish and Italian brands.

If it is possible for your facility, take advantage of the shift away from China by supplying outdoor
apparel that meets the quality and sustainability requirements of Italian and Spanish brands. 

4. Which trends offer opportunities or pose threats on the Italian
and Spanish apparel markets? 
The Spanish and Italian fashion markets follow the general apparel industry trends and developments related to
sustainability, circularity and corporate social responsibility. Policy initiatives that are part of the EU Green Deal

https://recoverfiber.com/
https://ecoalf.com/en-gb/collections/camisetas-110-mujer
https://www.massimodutti.com/gb/men/t-shirts-n1369
https://twothirds.com/en-gb/collections/t-shirts-men
https://minimalismbrand.com/en-gb?srsltid=AfmBOopWYbgKi-DukjB3ZhTTwdFppCtKxceMBQnagM4jm82s9lSOIx5O
https://gb.weekendmaxmara.com/clothing/top-tshirt
https://www.falconeri.com/uk/men/t-shirts_and_polos/t-shirts/
https://laperla.com/
https://www.sardaworld.com/en-gb
https://www.mariejo.com/en-gb/lingerie?utm_source=google&utm_medium=cpc&utm_campaign=MJ_Google_Search_UK-EN_Branded_Lingerie&gad_source=1&gad_campaignid=19927985255&gbraid=0AAAAAohqqs4LRNfWBNLNBeLxezjUy-o4f&gclid=Cj0KCQjwzaXFBhDlARIsAFPv-u-4iJYoUdyg8YAT1WnkJ7rj8WJDxHL1bCbbQLV-xX7GKI6ZzjnV1soaArH_EALw_wcB
https://cosabella.com/?srsltid=AfmBOor4JMIkni7PxuNOxP0DnVWvvoc9MeNiMLJqcJgs98OUETiwXPnZ
https://selmarklingerie.com/gb/
https://www.intimissimi.com/uk/women/
https://intl.womensecret.com/?c=ad&l=en
https://www.versace.com/gb/en/men/underwear-beachwear/
https://www.dolcegabbana.com/en-gb/fashion/men/clothing/underwear-and-loungewear/
https://www.zegna.com/ww-en/ready-to-wear/underwear-socks/?pageNumber=0&sort=featured
https://www.armani.com/en-gb/emporio-armani/man/clothing/underwear/
https://www.intimissimi.com/uk/men/
https://www.intimissimi.com/uk/men/
https://giulio.es/gb/content/11-about-us
https://www.abanderado.es/calzoncillos-hombre/
https://commission.europa.eu/strategy-and-policy/priorities-2019-2024/european-green-deal_en


are main drivers for this. 

Fashion sustainability tops the agenda
According to the United Nations’ Global Sustainable Development Report (2024), Spain ranks 14th and Italy
ranks 22th globally in terms of their progress towards achieving the UN’s 17 Sustainable Development Goals.
Germany, France, Poland and the Scandinavian countries, on the other hand, are all in the top-10. 

Some EU countries have introduced local laws that are stricter than the EU’s laws and regulations around
sustainable textiles production (for example, Denmark, Germany, the Netherlands and France). But this is not
true of Italy and Spain. 

A 2021 study also reveals that Italian and Spanish consumers are less likely to consider fashion to be a top-3
sector for which sustainability is important compared to consumers in Germany, France and Scandinavia. 

Almost 75% of Italian fashion consumers prefer to spend more on better quality items that last longer. But this
is not necessarily due to progressive attitudes towards sustainability. It is more because of a long-standing
appreciation of craftsmanship, luxury, quality and timelessness.

These values are also the foundation of Italy’s culture of manufacturing excellence. They also naturally align
with sustainable practices like durability, repairability and resource efficiency. Because of this, the transition
from ‘made well’ to ‘made sustainably’ is a natural step for most Italian manufacturers and brands. Italian
companies also understand that extending their reputation for excellence in fashion beyond design and
manufacturing to the sustainability arena makes good business sense.

Because of their size and reach, large Italian luxury and Spanish mainstream fashion brands need to meet
sustainability expectations in key markets like Germany, France and Scandinavia. This drives sustainability
innovation, ambitions and initiatives that may go further than domestic requirements. 

Figure 5: Many Italian and Spanish brands and retailers operate across Europe, so sustainability standards are
very high

Source: Bibi Pace on Unsplash

Excellence in technical execution, quality and compliance
Spanish and Italian brands that work outside of the budget segment want to protect their reputation for superior
design, innovation and quality. This is why they often have a lot of control over the design, development and
production process. Brands often require suppliers to buy specific fabrics and trims that the brands select. This
does not leave much room for suppliers to add value (or margin) through design, sourcing or R&D activities. 

Successful suppliers show excellence in craftsmanship, technical execution and quality. They also follow all of
the industry’s social and environmental requirements. These suppliers can communicate with buyers and
technical experts effectively. They can also translate special designs into workable products, adopt new
techniques and implement new technologies. 

Tips:

When targeting Italian and Spanish brands, find out which end-market they serve. Is it their home
market or are you dealing with brands that export to other European markets? Be aware that
consumer preferences vary in each country and even more from other European markets.

https://dashboards.sdgindex.org/rankings
https://commercial.yougov.com/rs/464-VHH-988/images/YouGov-European-Fashion-Report-2021.pdf
https://commercial.yougov.com/rs/464-VHH-988/images/YouGov-European-Fashion-Report-2021.pdf
https://uk.finance.yahoo.com/news/italy-apparel-consumer-insights-report-141200467.html
https://unsplash.com/@bibipace?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/a-group-of-people-crossing-a-street-in-front-of-a-building-ip0uY_kmTo0?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Always check out your potential buyers. Check their collections, overall design ‘hand-writing’, target
group and required certifications.

Visit the websites of the brands that are active in your product categories. Understand the different
types of facility level certification these brands require (like GOTS, GRS, RCS, Oeko-tex 100, Bluesign,
ZDHC). Look into what is involved in achieving certification.

Make sure your knowledge of design trends and innovations in materials and techniques is up to date.
Even though Italian and Spanish brands control the design and R&D process, your knowledge will
impress them and make them confident in your abilities. 

FT Journalistiek carried out this study in partnership with Giovanni Beatrice on behalf of CBI.

Please read our market information disclaimer.

https://global-standard.org/
https://www.standardsmap.org/en/factsheet/284/requirements?name=Global%20Recycled%20Standard%20-%20GRS
https://textileexchange.org/recycled-claim-global-recycled-standard/
https://www.oeko-tex.com/en/our-standards/oeko-tex-standard-100
https://www.bluesign.com/en/
https://www.zdhc-gateway.com/
https://www.cbi.eu/disclaimer/

